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October 6, 2009 REVISED
Mr. Herb Bergquist
CRWM Inc.
P.O. Box 2537
Amherst, Mass, 01004 - 2537
Dear Herb:

Here are costs to give you an idea of what might be needed for the research that we
discussed. The two options that we have under discussion are:
•

Option One: sample of 1,000, nationally representative sample, all US Adult
citizens (age 18 plus), mix of male and female, 15 minute interview, online
interviews (Internet), 3 “open ended” questions (plus 20 -30 “closed ended”
questions) , full analysis and report: $21,700.

•

To clarify, within the 15 minute interview length, the three “open ended” questions
(participants answer in their own words and the answers are later coded for meaning
and sentiment) are included among 20 – 30 what are termed “closed ended”
questions (answers are presupplied to be selected or given agreement ratings by the
participants).

•

It is helpful to understand that “open ended” questions on average take 70 seconds
each to administer/be answered, and “closed ended” questions 20 seconds. Lists of
statements to be rated for importance or for agreement might take 5 seconds each
for participants to complete. The final objectives will determine the questionnaire
design, within the 15 minute length.

•

Option Two: sample of 500, Massachusetts only, online, same specifications
$15,900.

•

In both options, the questionnaire will address key issues, including but not
limited to attitudes toward your industry, attitudes toward clothing made from
synthetic versus natural fibers, and other questions submitted by stakeholders in
the research process.
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We will create a completely unbiased questionnaire, manage the project, and provide a
detailed analysis and PowerPoint presentation.
C.A. Walker, established in 1972, has conducted thousands of projects for clients of all
descriptions. We have conducted many projects of this type, specifically assessments
of awareness, attitudes, and usage. We can bring to bear our extensive analytical
experience and our executive team to provide the best interpretation of the results
possible.
If you have any questions, please let me know.

Kevin W. Gentry, Ph.D.
Group Vice President

